
LISTING & MARKETING 
SERVICES



By putting people ahead of properties, 

Link Real Estate provides answers, 

along with results you'll be happy with.
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Whether you’re just starting out, relocating, or are 
a professional investor, Link Real Estate provides 
guidance, expertise and resources to help you buy 
and sell real estate more successfully.

Happiness isn’t a destination, but rather a journey. 
There are many real estate firms, but not many 
who are owned and operated by a nationally 

award-winning advertising agency and who 
specializes in helping clients with unique property 
needs or with unique situations. With that in 
mind, we’ve built an independent real estate firm 
dedicated to helping individuals along their real 
estate journey.

WHY WE ARE DIFFERENT, & BETTER.
A Complete Guide to the Home Selling Process
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Before we “get” your listing, we want to “get” you. 
Understanding your unique situation allows us to 
deliver exactly what you need to get results.  

With an unequaled level of discretion and 
personalized attention, our clients enjoy the best 

of both worlds: a company that is small and nimble 
enough to meet a seller’s needs, with the essential 
infrastructure and resources of a large national 
marketing firm.

Downsizing

Upsizing

Foreclosure

Relocating

UNIQUE BOUTIQUE.

Short Sale

Estate & Trust

At Link Real Estate, we position your 
property to move quickly and at the 

highest possible price.

First-Time Buyers

Staging
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Find An Agent 
You Can Trust

Your Agent Will:

Explain The 
Selling Process

Coordinate 
Marketing

Determine 
Listing Price

Professionally 
Branded Print 

Materials

Internet 
Marketing

Conduct Showings 
and give feedback Email Flyers Affiliate Website, 

Zillow, Trulia

Open Houses Signage

Multiple Listing 
Service

Professional 
Photos

Attract Qualified 
Buyers

Negotiate Offers

Handle Contract 
Administration

Order Title Search

Coordinate Home 
Inspection

If Necessary Direct 
Buyers to 

Financing Options

Met Appraiser

Ensure Communication 
Between all Parties

Accommodate Final 
Walk-Through

Facilitate Closing

Moving Day

Pre-Inspection 
(option for seller 

to have one)

HOME SELL ING PROCESS.



6

When you price your home properly, you’ll have 
the possibility of many more buyers competing 
for your property. Strategically pricing your home 
is vital to getting it sold for the most money in the 
least amount of time. 

Priced too low and you lose value. 
Priced too high and you lose buyers. 

PRICING VS. POTENTIAL BUYERS.

BUYER’S
Desired Range

COMMON 
Price Range

SELLER’S 
Desired Range
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WHERE BUYERS ARE LOOKING.

2004: More buyers
found their home on 

internet than from signs

2009: The internet 
is 4x as powerful as 

signs

2017: 60% of mobile 
searchers found their 
home on a mobile app

   

THE ROLE OF THE INTERNET
Where buyers found the home they purchased, 2016

 (Percentage Distribution)

Internet 51%

Real estate agent 34%

Yard sign/open house sign 8%

Friend, relative or neighbor 4%

Home builder or their agent 2%

Directly from seller/knew the sellers 1%

Print newspaper advertisement 1%

2002: Internet 
surpassed print ads
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DIGITAL FOOTPRINT

  Realtor.com® 

   Zillow.com

   Trulia.com

   Homes.com

   TheLinkAgencyUS.com

   R.I. MLS (Multiple Listing Service)

Maximizing potential views — 
When you list with The Link Agency, your home will appear on all of the top online search sites, including:
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PRE- INSPECTION

Don’t be caught unaware of problems that could 
seriously undermine your dedicated efforts to 
sell a home, or that could keep a property from 
selling at its highest potential price. One of the best 
steps you can take to avoid this is to recommend a 
professional home inspection prior to listing.

A pre-listing inspection can uncover previously 
unknown problems – major and minor – allowing 
sellers the opportunity to make repairs, updates, 
or replacements as needed or as they wish. By 
addressing these issues before the home goes 
on the market, you can list a home with greater 
knowledge of its condition. This can result in 
cleaner offers and a smoother transaction for both 
parties. Having well-informed sellers and buyers 
will work to everyone’s advantage, including yours.

Be sure that the home inspection is comprehensive 
and that you will get the report immediately upon 
completion of the inspection. This will allow your 
sellers to get the information they need right away, 
so they can decide on their next steps prior to 
listing. Photographs should also always be part of 
a professional report so that full documentation 
of conditions is available to both the sellers and 
potential buyers. This is especially important when 
it comes to issues that might not be addressed or 
repaired prior to sale.

With a pre-listing inspection in hand, you 
can market your sellers’ homes with greater 
confidence.

HELPFUL 
WEBSITES

State of R.I. Contractor’s Registration & Licensing Board:
www.crb.state.ri.us/homeinspectors/index.php

The R.I. Assoc. of Home Inspectors: 
www.rihomeinspectors.com
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PROFESSIONAL PHOTOGRAPHY

While it may seem faster and easier to simply 
take your own photos and upload them to the 
internet, in reality this can hinder the sale of a 
home. Ultimately hiring a Professional Real Estate 
Photographer can help you sell your listings faster 
and at higher prices.

We work with extremely talented professional 
photographers who also offer digital floor plan of 
your unique property.

1: Professional Real Estate Photographers
    Know How To Showcase A Home’s Best Assets

2: Your Listings Will Attract More Attention

3: Your Home Will Sell A lot Faster

4: Your Listing Will Sell For More Money

Reasons to use a 
professional photographer

At Link Real Estate, professional 
photography is a value-added service 
that costs you nothing.
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Declutter - Remove “you” from the home (meaning 
pictures and personal items). Replace personal 
photos with scenery or postcards. A good rule 
to follow is to have no more than 3 items on any 
surface. Remove all items kitchen counters and 
store them away.

Neutralize- Neutralize the room with light-colored 
paint, like creams, tans, whites, or grays. Keep 
bright colors to a minimum and use neutral and/
or natural colors that can work with many different 
styles.

Keep It Clean - Nothing sells better than a clean 
and well - maintained home. Always keep the home 
feeling and smelling clean for showings.

Some inexpensive upgrades that can make a huge 
difference to the buyer include:

STAGING YOUR HOME

Staging is the process of enhancing the impression 
a prospective buyer has about your home. Staging 
is all about removing things from your home that 
make it look smaller, Drab, or dated. It differs from 
decorating because decorating involves bringing 
things into the home to enhance the look of it.

The key to staging is simplicity and getting 
prospective  buyers to a place where they can 
picture themselves in the home. You can begin by 
focusing on these staging basics.

New Bed Treatment 
New Towels

Fresh Paint
Replacing old lamps /  
lighting fixtures

of buyers are more willing to walk 
through a staged home they saw online

of staged homes sell faster 
than unstaged homes

70% 40% 

Our optional staging services are 
a proven, cost-effective way to sell 
your home for more, in less time.
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Parnagian & Marinelli, P.C.
Edward P. Reidy, Esq.,
2181A Post Road
Warwick, RI 02886
(401)732-8626
ted@pmlawpc.com

RESOURCES

Home Pre-Inspections
Priority Inspections
Ernie Silvio
President
Office: (401) 294-4994
erniefrompriority@gmail.com
priorityhomeinspection.com

Hearthstone 
Frank Hopton
Home Inspector
Office: (401) 635-2242
fhopton@hearthstoneinspections.com
hearthstoneinspections.com

Pillar to Post
Nelson DeMelo
Home Inspector
Office: (401) 390-2260
Nelson.demelo@pillartopost.com
pillartopost.com/nelsondemelo

Closing and Real Estate Attorney
Calenda & Iacoi
Attorneys & Counselors at Law
Jim Iacoi 
Phone: 401-331-2191 
Fax: 401-679-0280
jiacoi@calenda-iacoi.com 

Pilgrim Title
450 Veterans Memorial Pkwy, 
Suite 7A East Providence, 
RI 02914 
(401) 274-9100 
kam@pilgrimtitle.com
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When would you like to list your home?

When would you ideally like your property sold?

Do you have an idea in mind about price?

PRE-LISTING QUESTIONNAIRE

Lot Size

GENERAL HOUSE DESCRIPTION

CONTACT INFORMATION

Too Big

Within 3 months

Within 3 months

Not sure

Moving/ Career

Within 1 year

Within 1 year

The lowest price I/we would accept is $

Too Small

Within 6 months

Within 6 months

Fair Market Value

Other

More than 1 year

More than 1 year

Square footage # Bedrooms # Baths

Reasons for Selling

Name Phone Cell

Property Address

Owner Address 
(if different than property address)

Email

Recent improvements (please list)

Special features (pool, tennis court, waterfront/waterview, gardens)

Known easements
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FINANCIAL CONSIDERATIONS

OTHER QUESTIONS COMMENTS OR CONCERNS

Interior painting

Staging

Kitchen update (appliances, counter tops, etc)

Bath update (fixtures, tile, etc.)

Do you have a mortgage?          No         Yes (If so, what is your payoff?)

Is your mortgage assumable?

Do you have any liens against the property? (home equity line or loan? tax liens? mechanics liens? Etc?)

LandscapingExterior painting

Repairs (if so, please list)

Pre-inspection

What would you be willing to consider to increase your home’s chances of selling for top dollar quickly?

info@thelinkagency.com (401) 289-2600 www.linkrealestateri.com

FOR FURTHER  INFORMATION CONTACT

Barrington Rhode Island



Tracy LeRoux
Principal Broker
info@thelinkagency.com

(401) 289-2600

www.thelinkagencyus.com
Barrington, Rhode Island

Thank 
You!




